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LUNA UK

1
Client Name: Luna UK 


2
Location: Women's Fashion 

& Lifestyle 



4
Location: United Kingdom

3
Business 


Type:
E-commerce 

Online Boutique 

SEO Goals & Challenges

Website structure not optimized for users



Key pages facing indexing and crawling issues



Weak keyword rankings across search results



Low sales conversion and poor user retention



Limited organic traffic growth from search



Slow website loading speed - impacting engagement



Low engagement time due to performance issues

Key Strategies For SEO Success

A B C

On-page SEO Optimization

Rewrote meta titles and descriptions for category and 

     product pages



Optimized heading structure (H1–H3) on collection 

      pages



On-page content optimization

eCommerce & Sales
S hifted SEO focus toward high-intent commercial 


      keywords instead of purely informational traffic.



Optimized category pages with clearer value 

      propositions, product highlights, and internal CTAs.

Technical & UX Fix
Reduced image load time by ~40%, improving mobile 


     performance.



Fixed sitemap and canonical issues to ensure clean 

      indexing.



Improved mobile Core Web Vitals scores.



Consolidated overlapping keywords to prevent 

      cannibalization. 

SEO Performance & Metrics (Post-Optimization)

Keywords Ranking Growth (with proven screenshots)

Organic Traffic Growth

25.4K  total clicks from organic search.



1.85M total impressions, showing expanded 

      keyword visibility.

Organic Search became the top-performing 

      acquisition channel.



Organic search contributed 43.04% of total 

     sessions



Generated 1,138 checkouts, the highest 

      among all channels.



Traffic growth aligned closely with keyword 

      ranking improvements.

Conversion & Sales Impact 

(From GA4 Data)

T otal Revenue: £53,000



Total Purchasers: 602



Ecommerce Purchases: 1,822



Conversion Rate: 2.05%

N ew Users: 88K



Returning Users: 10K



SEO helped attract first-time users 

     while improving retention.



Improved engagement time 

     (1 min 16 sec per active user).

Retention & User Growth

Achievements

T urned high impressions into meaningful clicks and revenue.



Improved keyword rankings from page 3–4 to page 1.



Established organic search as the top revenue-driving channel.



Built a scalable SEO foundation for long-term growth.

Client Feedback

“Since working on our SEO with your team, we’ve noticed a huge increase in new customer

visits from Google. Our Autumn and Winter collections are getting discovered without paid

ads, it's been a game-changer.” - Carolin, Founder of LunaUK


There are many variations of passages of 

available, but the majority have suffered 

alteration in some form

MamaCare

1
Client Name: MamaCare 

Australia



2
Industry: Maternal & Family 

Nutrition 
Supplement

Business 

Type:

eCommerce 
(DTC)

3

4
Location: Australia

SEO Goals & Challenges

Website structure not optimized for users



Key pages facing indexing and crawling issues



Weak keyword rankings across search results



Low sales conversion and poor user retention



Limited organic traffic growth from search



Slow website loading speed - impacting engagement



Low engagement time due to performance issues

SEO ChallengesSEO Strategy & Solution

Low organic visibility for primary keywords



Difficulty ranking for high-intent searches



Strong competition from global supplement 

      brands



Mobile Core Web Vitals are underperforming



Crawlability issues are limiting category 

      visibility



Limited authority content and backlinks

I mproved Core Web Vitals and overall page speed



Optimized metadata and site architecture for better 

      crawl efficiency



Implemented structured data (Product + FAQ schema)

      to enhance SERP visibility



Created pregnancy-focused blogs answering 

      common search queries



Acquired backlinks from Australian health and 

      wellness websites



Improved domain authority within the Australian 

      maternal health niche

SEO Performance Results (After 6 Months)

Traffic & Visibility Growth Keyword Ranking Highlights 

(Australia)

Google Search Console Performance Snapshot

Key Achievements

Ran ked for multiple brand + commercial pregnancy keywords



Increased organic revenue by 3X within 6 months



Established Mama Care as a trusted organic authority in maternal nutrition



Improved discoverability across pre-conception, pregnancy, and postnatal stages

Client Feedback
“The SEO improvements delivered real business results for us. We’re now ranking for important pregnancy 

and maternal nutrition keywords, and organic search has become a major contributor to our revenue. The 

content and technical fixes helped position MamaCare as a trusted authority for mothers in Australia.” — 

Marketing Manager, MamaCare Australia

There are many variations of passages of 

available, but the majority have suffered 

alteration in some form

Mihijo Pet 

Supplements

1
Client Name: Mihijo Pet 

Supplements

2
Industry: Pet Health & 


Wellness

3
Location: Melbourne, 

Australia

4
Business 

Type:

eCommerce 
(DTC)

SEO Challenges

N ew brand with low organic visibility



Difficulty ranking in a highly competitive pet 

      supplement niche



Needed to rank for both broad commercial and 

      niche health-focused keywords



Weak crawlability due to broken links and site 

      structure issues



Underperforming mobile experience & Core Web Vitals



Required stronger local SEO visibility in Melbourne 

      and nationwide reach in Australia

SEO Strategy & Solution

Technical SEO Foundation

Fixed crawlability issues and resolved broken 

      internal links



Improved Core Web Vitals and mobile performance



Optimized site architecture for better category 

     discovery



Implemented Product + Review schema to enhance 

      SERP appearance

Optimized product and category pages with 

      keyword-focused, intent-driven content



Developed educational blogs around



Strengthened internal linking between blogs 

      and commercial pages to improve authority flow

 On-Page SEO & Content Strategy

SEO Performance Results (Under 3 Months)
Keyword Ranking Highlights (Australia)

Google Search Console Performance Snapshot

Key Achievements

B roke into top 5 rankings for competitive dog & cat supplement keywords



Established Mihijo as a credible emerging brand in the pet wellness space



Blog + product SEO strategy improved visibility in a crowded market



Strengthened local SEO presence in Melbourne



Positioned the brand for sustained organic growth nationwide

Client Feedback
“As a new brand, visibility was our biggest challenge. Within a short period, we started ranking for competitive 


pet supplement keywords and seeing meaningful organic traffic. The SEO strategy gave us confidence that Mihijo 

can grow sustainably without depending only on ads.”


— Founder, Mihijo Pet Supplements


There are many variations of passages of 

available, but the majority have suffered 

alteration in some form

Arravite

1
Client Name:  Arravite 



2
Industry: Health & Wellness 

(Probiotics & 
Nutraceuticals)

Business 

Type:

eCommerce 
(DTC)

3

4
Location: Melbourne, 

Australia

SEO Challenges

Low organic visibility for women ’s probiotic and microflora 

      keywords



Heavy reliance on retail partners for sales



Poor rankings for niche, high-intent probiotic searches



Crawl errors and overlapping keyword cannibalization



Slow page performance affecting Core Web Vitals



Limited topical authority in women’s gut & vaginal health

SEO Strategy & Solution

Technical SEO Improvements

Optimized meta titles, descriptions, and H1s across all 

      probiotic product pages



Strengthened internal linking between product pages 

      and blog content clusters



Built dedicated category and product pages aligned 

      with commercial search intent

Fixed crawl errors and optimized XML sitemaps



Improved Core Web Vitals: LCP reduced from 

      3.9s → 1.8s



Ensured mobile-first indexing with responsive 

     optimizations



Added Product + FAQ structured data for enhanced 

      SERP visibility



Optimized image alt text with high-intent keyword

      phrases

On-Page SEO Optimization

SEO Performance Results (After 6 Months)
Traffic, Rankings & Revenue Growth

Google Search Console Performance Snapshot

Key Achievements

Ran ked on page 1 for multiple high-intent women’s probiotic keywords



Increased organic revenue by ~3X within 6 months



Established Arravite as a trusted authority in women’s microbiome health



Strengthened visibility across gut, vaginal, and immune health searches



Created durable content and authority assets resistant to algorithm updates

Client Feedback

“The SEO work helped us shift focus from retail dependency to direct-to-consumer growth. We now rank for high-intent 

women’s probiotic keywords, and organic revenue has grown significantly. The content and authority building have 


strengthened trust in our brand.”

— Digital Marketing Lead, Arravite


1
Client Name: Agda Studios

2
Industry: Fashion & Swimwear 

(Scandinavian 
Premium Segment)

3
Location: Sweden

4
Business 

Type:

eCommerce 
(DTC)

SEO Challenges

Low organic traffic in a highly competitive global 

      swimwear market



Overreliance on seasonal paid advertising



Weak visibility for non-branded and discovery-based 

      keywords



Slow page performance impacting Core Web Vitals



Limited authority for Scandinavian fashion-related 

      searches



Need to attract international customers searching for 

      premium swimwear

SEO Strategy & Solution

Technical SEO Optimization

I mproved Core Web Vitals: LCP reduced from 3.8s →

      1.9s



Optimized Shopify theme for faster product and 

      category page loading



Fixed broken backlinks and sitemap indexing issues



Ensured mobile-first indexing and responsive 

      performance



Implemented Product + Review structured data for 

     enhanced rich snippets



Optimized alt tags for high-resolution product 

      photography

      Optimized product pages with high-intent long-tail 

      keywords:



“Ayla High-Waist Bikini Bottom”



“Muse Bikini”



      Rewrote meta titles and descriptions for category 

      pages, such as:



Scandinavian Swimwear Brands



Premium Swimwear



      Strengthened internal linking between product pages 

      and lifestyle/editorial content

On-Page SEO Optimization

SEO Performance Results (After 6 Months)
Traffic, Rankings

Google Search Console Performance Snapshot

Key Achievements

Ran ked top 3 for product-led commercial keywords



Achieved page-one visibility for competitive Scandinavian swimwear terms



Increased organic revenue by ~4X within 6 months



Established Agda Studios as a premium Scandinavian swimwear authority



Created long-term SEO assets resistant to seasonal fluctuations

Client Feedback
“SEO has become one of our strongest growth channels. We’re now visible for Scandinavian and premium 

swimwear searches globally, not just branded terms. The balance between technical SEO, content, and PR 


helped us attract high-quality international customers.”

— Brand & E-commerce Manager, Agda Studios


There are many variations of passages of 

available, but the majority have suffered 

alteration in some form

GRD Off Plans

1
Client Name: GRD Off Plan

2
Industry:Real Estate (Off-Plan 

Properties & 
Investments) 

3
Location:  Dubai, UAE 

4
Business 

Type:

Lead-Generation 
Website 
 

SEO Challenges

Low organic traffic despite high-value offerings



Difficulty ranking against GDRFA, official Dubai sites



Weak visibility for “off-plan Dubai” and branded real 

      estate searches



Limited keyword footprint and low CTR



Need to build authority and trust in a competitive YMYL 

      real estate niche



Heavy dependency on outbound sales and paid channels

SEO Strategy & Solution

Technical SEO Foundation

I mproved crawlability and indexing efficiency



Fixed sitemap and internal linking gaps



Optimized site structure



Ensured mobile-first indexing and performance 

     optimization

Optimized core landing pages for high-intent keywords



Improved meta titles, descriptions, and H1 structures



Enhanced page copy to align with investor search 

      intent

On-Page SEO & Keyword Targeting

Google Search Console Performance Snapshot

Keyword Visibility Highlight

Key Achievements

A chieved page-one visibility for branded Dubai real estate searches



Generated 400K+ organic impressions in under a year



Established GRD Off Plan as a credible off-plan property authority



Improved discoverability despite competing with government portals



Built SEO momentum in a highly competitive, high-ticket niche

Client Feedback
“Ranking in Dubai real estate is extremely competitive, especially against government and large platforms. 


The SEO strategy helped us gain visibility for branded and off-plan keywords and generate inbound investor

 interest. Organic search is now a reliable lead source for our business.”


— Sales Director, GRD Off Plan Dubai


1
Client Name: Insight-

Athletics

2
Industry: Sports Education & 

College Athletics 
Consulting

Business 

Type:

Service-Based / 
Content-Led 
Platform

3

4
Location:  United States 

(Global Audience)

SEO Challenges

Technical SEO crawl and indexing inefficiencies



Weak site architecture affecting content discovery



Low organic visibility for competitive queries



Difficulty ranking high-intent educational keywords



Limited topical authority in college athletics

SEO Strategy & Solution

Technical SEO Improvements

Built supporting content - Blogs, Press Releases, and

      Articles



Created trust-driven content to support E-E-A-T 

     signals



Strengthened backlink profile and internal authority 

      flow



Positioned GRD as a credible private alternative to 

      aggregator platforms

Technical SEO audit and structural optimization



Website speed and Core Web Vitals improvement



Indexing, crawling, and sitemap optimization



SEO-friendly mobile and UX enhancements



Content optimization for high-intent keywords



Authority building through quality backlinks

On-Page SEO Optimization

SEO Performance Results

Rankings

Key Achievements

Ran ked on page 1–2 for competitive NIL and recruiting keywords



Built visibility for 1,000+ monthly search volume terms



Published authority-driven content aligned with real user intent



Strengthened internal SEO structure and crawl health



Created a sustainable SEO roadmap for ongoing growth

Client Feedback
“We started seeing strong impressions and rankings for competitive college athletics 


topics much sooner than expected. The content strategy and technical improvements gave our 

platform credibility and visibility in search, helping us reach student-athletes and families organically.”


— Founder, Insight-Athletics


There are many variations of passages of 

available, but the majority have suffered 

alteration in some form

Zocoo Australia

1
Client Name:  Zocoo 

Australia

2
Industry: Consumer Lifestyle 

/ eCommerce

Business 

Type:

Direct-to-
Consumer 
Website

3

4
Location: Australia

SEO Challenges

Technical SEO website structure optimization needs



Indexing and crawling issues limiting visibility



Mobile usability and SEO-friendly design gaps



Website slow loading speed impacting rankings



Organic traffic growth and visibility challenges

SEO Strategy & Solution

Technical SEO Improvements

Built supporting content - Blogs, Press Releases,

     and Articles



Created trust-driven content to support 

      E-E-A-T signals



Strengthened backlink profile and internal 

      authority flow



Positioned GRD as a credible private 

      alternative to aggregator platforms

Technical SEO audit and structural optimization



Website speed and Core Web Vitals improvement



Indexing, crawling, and sitemap optimization



SEO-friendly mobile and UX enhancements



Content optimization for high-intent keywords



Authority building through quality backlinks

Content & Topical Authority

SEO Performance Results (Initial Growth Phase)

Google Search Console 

Performance Snapshot



Total Clicks: 42



Total Impressions: 2.51K



Average CTR: 1.7%



Average Position: 35.9

Google SERP Ranking Results -

Google Analytics – User Acquisition Insights

Last 30 Days Snapshot:



Traffic Channel Breakdown:



Total Users: 204

New Users: 172

Returning Users: 58



Direct: 72.55%

Organic Search: 16.18%

Organic Social: 10.81%

Referral: 1.47%

Key Achievements

A chieved 2.5K+ search impressions in the early phase



Improved average CTR through metadata optimization



Indexed priority pages successfully in Google



Strengthened mobile and technical SEO health



Positioned the brand for sustained organic scaling

Client Feedback
“SEO laid a solid foundation for our website. Indexing issues were fixed, organic impressions started 

growing, and search is now contributing consistent traffic. The technical and on-page improvements 


positioned us well for long-term scaling.”

— Marketing Team, Zocoo Australia


There are many variations of passages of 

available, but the majority have suffered 

alteration in some form

Agda Studios

There are many variations of passages of 

available, but the majority have suffered 

alteration in some form

Insight-Athletics


